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Q1 A  Select the most appropriate answer of any TEN: 10
1 MR is used to solve problems and identify new
a. Opportunities b. Management ¢. Ptice d. Production
2 Marketing Information System as compared to MR is oriented
a. Present b. Future c. Past d. Historical
3  The job of Research is to design the research project.
a. Statistician b. Interviewer c. Director d. Executive
4  Null hypothesis means statistical significance.
a. Valid b. correct c. fair d. invalid
5 is commonly used in mail method of data collection.
a. Questionnaire b. seminars  c. Meetings d. Panel
6  Causal research is used to measure cause and relationship.
a. benefit  b. effect c. problem d. opportunity
7  Quantitative research is a systematic investigation of data.
a. qualitative  b. descriptive ¢. numerical  d. narrow
8  The use of technology in data collection can help in time
consumption in research work.
a. increasing b. greater c. more d.reducing
9  Social media helps in being with customers during data
collection.
a. interactive  b.inactive  c. one-sided d. passive
10 A report is a permanent record in research.
a. Oral b. Written c. Talk d. Dialogue
11 A chart is two-dimensional circle divided into a few slices.
a. Histogram b. bar ¢.Pie d.Line
12 Editing is a process of information
a. Inspecting b. modifying c. correcting d. All the above
B. State whether the following is true or false of Any Ten 10

Market Research is a branch of sales research

Marketing research is not a subject of social sciences and is free from bias
Statistics is widely used in any research

Decision Support System is more a manual based information system
Research is incomplete without questionnaire.

Experimental research generates secondary data

A sample should be a true representative of the universe.
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Garbage analysis is a type of survey method.
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SPSS is a window-based program.

Complex hypothesis relate to a single variable.

Reports for executives prepared by researchers is used by decision makers.
Pictographs are very difficult to understand.

Answer any two of the following:

Define M.R. Explain briefly the limitations of marketing research.
Explain the ethics in Marketing research

What is a Marketing Information System and explain the essentials of a good
Marketing Information System

Answer any two of the following:

What is research design? Explain types of research design.

Define Questionnaire. Explain the steps of preparing a questionnaire.
What are the various terms used in sampling?

Answer any two of the following

Explain the advantages of using primary data in research

Explain the sources of secondary data.

Explain the features and benefits of qualitative research.

Answer any two of the following:

What is classification? Explain the criteria for the classification of data.
Explain the steps in the interpretation of data.

Explain the methods of tabulation of data in data processing.

Werite short notes on any FOUR of the following:

Data mining

Online interviews

Experimental research design

Technology integration in data collection.

Coding in data processing

Visual aids in a research report.
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